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The Most Comprehensive
Data Intelligence solution

for travel

* 11 years of experience

° Operating in 40 countries

® In more than 900 destinations

¢ 30 global data sources

¢ Al + Travel & Tourism Expertise

¢ Specialised in destinations
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) MABRIAN TOURISM OUTLOOK LATAM MARKETS

Six Vibrant Countries that welcome 86%
of LATAM International Arrivals

International Arrivals per Destination: LATAM Countries

Mexico 45M

-
-
-
-

Brazil 6.8M

76,4M

Total International Argentina
Traveller in Latin

America in 2024 (The Pery
Caribbean, Central and
South America)*

6.6M

3.3M

Costa Rica OM

N

Ecuador 1.3M

Source: International travellers arrivals. Per country and region: 2024. UN Tourism*
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AIR
CONNECTIVITY
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) MABRIAN TOURISM OUTLOOK LATAM MARKETS

Air Connectivity Network:
A Sound Network to Boost Foreign Arrivals

AIR SEATS EVOLUTION OF

COUNTRY CONNECTED COUNTRIES (INTERNATIONAL INBOUND) INTL. SEATS % INTERNATIONAL VS DOMESTIC

2024 VS 2023
MEXICO 88 329M 39% 61%
BRAZIL 33 15,8 M
ARGENTINA 19 8,6'M
PERU 22 6,35 M -3.1%
COSTA RICA 21 55M 95% 59
ECUADOR 12 2,9 M -1.4%

B [nternational ™ Domestic

Source: 2024 vs 2025. International and Domestic Air Capacity. (Seats Availability) Mabrian Travel Intelligence



) MABRIAN TOURISM OUTLOOK LATAM MARKETS

Air Connectivity Network Scenarios:
Push International Arrivals and
strengthening domestic routes

© Brazil @ Argentina = Mexico - Costa Rica

B Brazil, +83% I Argentina, +15.0% B México, +3.9% B us, vaa%
B us, +93% D Brazil, +24.6% B us, 5% B Panama, +35%

_ Argentina, +24.9% I Chile, +0.1% D Canada, -3.6% _ Colombia, +24.3%
- Chile, +9.3% - US, +6.5% . Colombia, +4.3% - Mexico, +8.4%

- Portugal, +6.8% - Spain, +8.2% l Spain, +1.2% - Guatemala, +10.6%

Dates: Top 5 International Inbound Markets per Air Capacity and Interannual Growth. YTD 2024 vs 2023. Source: Mabrian Travel Intelligence



) MABRIAN TOURISM OUTLOOK LATAM MARKETS

Air Connectivity Network Scenarios: _
Optimising international networks focusing
on strategic inbound markets

Peru, -9.6% Ecuador, +3.0%

us, -11.2% Colombia, +16.3%

S e o e
- Co‘ombia, +11.9% - panama, -5.1%

. Argentina, +3.2% Spain, -0.2%

Dates: Top 5 International Inbound Markets per Air Capacity and Interannual Growth. YTD 2024 vs 2023. Source: Mabrian Travel Intelligence
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Enhancing Tourist Products and Services:
Taking Authenticity to the NextLevel

Ecuador Peru Costa Rica Argentina Mexico Brazil
Global
Satisfaction
' 87,6 85,1 82,9 73,5 70 68
Out of 100 points
Tourist Product Security Climate
Satisfaction Perception Perception
Peru N 70.9 Costa Rica [N 1.5 Brazil NN os5.4
Costa Rica I 696 Peru Il 853 Peru I c0.1
Mexico I 6°.1 Argentina [ 851 Ecuador [N 887
Ecuador 69.3 Brazil I ss.9 Argentina I ss.c
Brazil I 65.1 Mexico M ss.2 Costa Rica G ss.3
Argentina [N 65.0 Ecuador 84.1 Mexico 79.6

Source: Full Year 2024. Mabrian Travel Intelligence
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_+ Multiseasonal Strategies:
Leveraging Seasonal Trends per inbound Markets

México Brazil Argentina
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Source: Accommodations' Visitors Profile Data. Seasonality Footprint. Full Year 2024. Mabrian Travel Intelligence
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) MABRIAN TOURISM OUTLOOK LATAM MARKETS

Demand Drivers:
The Power of Cultural Allure to Build Layered Experiences

Mexico 23.4% 13.0% 12.0% 41% _
Brazil 23.2% 8.3% 133% 1.3% -
Argentina 302% 15.9% 10.8% 71% _
Peru c.o% |esEo%
Costa Rica 14.1% 18.8% 10.4% 4.8% -
Ecuador 26.3% 10.8% 12.0% 8.0% _

H Art&Culture H Nature m Active lifestyle ®E Sunbathing B Food & Cuisine = Family Activities Shopping u Nightlife = Wellness

Dates: Behaviour: Visitors’ Products Interests and Drivers per Destination.. Full Year 2024.. Source: Mabrian Travel Intelligence
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a .~ Visitors' Profile: )
Exploring Micro-Journeys and Lodging Trends

Average Stay Traveller Type Lodging Choice Preferred Hotel Categories
3.3 days 37% 35%

82% 11%) 29.7% 37.3% 7%

% 14% 38.8% 21.5% @ AFS

2.8days 39% 33%

3.8 duys 40% 22% 64% 31% 42.3% n.3% A3

56% 36% 33.8% 18.8% 2%

3.7days 43% 29%

& 31 days 40% 29% 40% 17% 46.2% 17.6% K11
A
A 4

2 .2 days 36% 27% 53% 33% 35.4% 19.1% %

m Couple = Solo = Families = Friends = Hotel = Apartments = Others * * * * * * * Y % % % X

Dates: Trevellers’ Profile: Full Year 2024. Source: Mabrian Travel Intelligence
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A DATA APPEAL COMPANY

Most comgrehensive
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solutionforTravel

& Tourism

Mabrian headquarters Commercial office
Costa des Muret s/n, Mao, Av. Diagonal 5121719,
07702 Menorca, Spain 08006 Barcelona, Spain INFO@MABRIAN.COM

+34 871201 23] +34 931 968 272 MABRIAN.COM
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