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“How was 

your holiday?”



“It was very 

sustainable.”
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“Sustainability as we know it 

is dead.”



“Sustainability as we know it 

is dead. Doing less harm is no 

longer enough..”



“...The future of sustainability 

lies in regeneration: seeking to 

restore and replenish what we 

have lost, to build economies 

and communities that thrive, 

and that allow the planet to 

thrive too” 





“Addressing, slowing, or arresting 

emissions is necessary, but 

insufficient. If you are travelling down 

the wrong road, you are still on the 

wrong road if you slow down. The only 

goal that makes sense for humanity is 

to reverse global warming.”

Paul Hawken, Drawdown



1: How can you design 

tourism to be restorative?

2: How can you communicate 

this to inspire your guests?



1: How can you design

tourism to be restorative?





A solar powered boat that also 

provides energy to the resort
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● onsite organic farm

● 80 local farmers

● network of buyers

● school gardens

● guest tours

● farmers market



2: How can you communicate 

this to inspire your guests?



"Not an issue" 

30%



“You don’t want to be red like a tomato. A cooler 

shower restores your skin’s natural balance”



“Show me the proof”

10%









“What’s in it for me?”

60%

















“If deeper well-being 

needs are met,

tourists will stay longer, 

come more often, 

spend more”

Customer Wellbeing Index, 2014



#lifechanging
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