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The golden gap year traveller:
- keeping it fabulous



Travel Behaviours Risk Index

Incident report
data

10+ million journeys per year
Tracked over 4 years
Report data from 15+ Pledge 
partners

Consumer 
research

2000 UK traveller respondents 
(all ages)
Twice a year
5 waves so far



There is no such thing 
as “the older traveller” 







How do older travellers approach risk and 
safety when they travel?







The Holiday 
Head does 

not diminish 
with age







Overestimated 
physical fitness 

or capability 
(and less likely 

to get fit 
beforehand)

Wanted to try 
something 

new

FOMO Threw caution 
to the wind 

(hello Holiday 
Head)

Why older travellers find 
themselves out of their depth



Resilience is part of 
the older traveller’s 

mindset





People will share sensitive information with you if there is:

● Purpose

Trust Purpose



Why older people are more at risk in heat

Less able to 
adjust to sudden 
major changes in 

temperature

More likely to have 
a pre-existing 
condition that 
interferes with 

thermoregulation

More likely 
to be taking 

medications that 
affect 

thermoregulation



A quarter of travellers aged over 
65 told us they (or someone they 

were travelling with) had 
experienced heat-related illness 

on holiday



It’s not just about air 
temperature;

take account of humidity

Have heatwave contingency 
plans

Keep programmes flexible

Advertise water and toilet 
stops

Build in time to acclimatise 
at the start of a trip

What can you do when it’s very hot (for us)?



Older travellers 
don’t make a fuss



Who is designing, 
selling and 

delivering your 
product?





And who’s buying it?





Five take aways for the 
golden gap year traveller



1. Walk in 
their shoes



2. Describe 
the trip in 
objective 
language



3. Don’t be 
afraid to 

give safety 
related 

information



4. Be smart 
in seeking 

health 
information



5. Understand 
the bigger 
purpose of 

the trip



This will benefit ALL 
of your customers!



Thank you
Katherine.Atkinson@safertourism.org.uk

safertourism.org.uk
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